Downloaded from: justpaste.it/hs1lz

Decoding the Consumer Buying Process

YOUNG
URBAN
PROJECT

Consumer Buying Process

C—

Problem Recognition

> |nformation Search

——> Evaluating Alternatives

Purchase Decision

Post-Purchase Evaluation

youngurbanproject.com

Decoding the Consumer Buying Process

Have you ever wondered how consumers make purchasing decisions? Let's dive into the five
stages of the consumer buying process, visualized beautifully in the funnel diagram:
1. Problem Recognition:
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e The journey begins with recognizing a need or want. This could be anything from running
out of milk to wanting a new smartphone.

2. Information Search:

* Once the need is identified, consumers start gathering information. They might consult
friends, family, reviews, or conduct online research.

3. Evaluating Alternatives:

¢ With information in hand, consumers weigh various options. They compare features,
prices, and benefits to make an informed choice.

4. Purchase Decision:

e The final decision is made, and the purchase is completed. This could be online, in-store,
or a combination of both.

5. Post-Purchase Evaluation:

» After using the product or service, consumers assess their satisfaction. Positive
experiences can lead to repeat purchases and brand loyalty.

Read More: _Consumer Buying_Process
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