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Top 10 Powerful Strategies to Add to Your Pre-Sales
Routine for Lead Generation

The e-commerce industry means fierce competition and the leads here are the beats and
blood! There’s a constant struggle to turn the curious browsers into loyal customers, and with
so many competitors trying to do just that, what can you possibly do differently to hit the bull’s
eye? How do you turn those casual visitors into high-quality leads, primed for conversion? We
think you can make a big difference to e-commerce lead generation by revisiting your pre-
sales Support. Before the sales pitch and deal closing, there’s a vantage point teeming with
opportunity for lead generation. So, leave behind the one-size-fits-all approach and take a
fresh look at your pre-sales process with these 10 powerful strategies:

Identify Your Potential Buyers (Realistically): Don’t opt for the generic ‘target
audience.’ You know your brand best, so you will also know the minds that it will create
an impact in. 91% of marketers say lead generation is the most important goal for their
business. Do some research, dig deeper, and find out who your ideal customer is. Start
by understanding their online behavior, pain points, needs, wishes etc. What kind of
content do you think would make them tick? By outlining your buyer persona, you will be
able to personalize your pre-sales interactions exponentially. What would this mean?
Higher engagements and leads, instantly!
Go the Smart Way for Cold Calling: Cold calls can still be very effective, but only if they
are done right. Ditch the script and try to build curiosity in your buyers’ minds. Get into it
with a lot of research so that you know what they want and what you’re selling, and how
you can marry the two perfectly!
Spend Time on Your Product Pages: Building interactive product pages is a great idea.
Moving away from static product descriptions and integrating product quizzes, size/fit
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recommendations, and interactive comparisons can be the way to go. This will help you
bring in more visitors, shape a unique experience that they remember and come back for,
and get valuable data like preferences and buying styles in your funnel, making lead
qualification a cakewalk!
Always Put Out Social Proof: No matter how out of style and repetitive they may seem,
customer reviews, testimonials, and influencer endorsements help you establish the
much-needed trust factor. You can also show user-generated content on product pages,
in social media campaigns, and even pre-sales outreach emails. How and why does it
always work? Seeing real people using and enjoying your products is often all it takes to
convert potential leads into loyal customers.
Do Not Skip Constant Retargeting from your Pre-Sales Process: Even though you’re
a business, in some aspects of your life you’re a buyer too. Don the hat of the buyer to
know that not all visitors are always ready to buy, but that doesn’t mean they’re lost.
Gentle nudges through retargeting campaigns across social media and display networks
can remind them of the products they viewed, guiding them back into your sales funnel.
Have Live Chat for Your Customers: This one isn’t a must have if you’re just starting
out or find it tedious, but having it makes everything so much better. 33% of marketers
use live chat as a conversion tool! Don’t leave your curious buyers waiting on their
phone. Offer real-time assistance by having a live chat feature. Answer questions, offer
recommendations, and make all the subtle efforts to convert them.
Never Give Up on Targeted Paid Ads: If you think just pushing out some ads will do the
trick, it won’t. You will have to identify your target audience and keep sliding the best of
your brand their way. You can bring platforms like Google Ads and Facebook Ads to your
rescue. These will help you reach your potential buyers based on interest, demographic,
and online behavior. Using this outlined and well-researched approach will make sure
your pre-sales efforts don’t go in vain, and your ROI brings nothing but a smile.
Host Giveaways and Interactive Sessions: We cannot stress this enough: Interact with
your potential buyers every chance you get! Make things a little fun and spruce up some
room for engaging contests, little giveaways, and stimulating quizzes. These could very
well be related to your products or to your niche in general. Extend the scope of growth
by pampering the winners with discounts or early bird access to the new launches that
might be in queue. This will not only help you get the buzz going, but it will also help you
build a database of interested customers.
The Right Partnerships Bring Mutual Growth: Don’t shy away from collaborating with
other brands or influencers that fall within your niche. You can indulge in several
rewarding activities together like co-hosting webinars, creating joint promotions, or simply
cross-promoting products. This is a great way to double your reach, gaining access to a
new audience, and diversifying your current lead generation channels. Talking about
beneficial partnerships, if you think there’s too much on your plate and effective



management seems miles away for your brand, partnering with a well-known ecommerce
outsourcing provider can also work wonders! These tactics to boost e-commerce
business always come in handy.
Make Room for Automation but Don’t Lose Human Touch: Automating mundane
tasks that are repetitive like sending email follow-ups or collecting lead data is a good
idea. This not only frees up your time for customizing your outreach, but also provides
high-touch support to your business. However, all businesses, whether big or small, must
remember that automation is simply a tool to make things easier. You cannot use it as a
replacement for human efforts and interaction on all fronts. You are the unique voice
behind your brand, and that must live and shine!
Making these pre-sales strategies a part of your operational routine will help you
transform not only your e-commerce website and brand presence, but also your growth
chart. You’ll instantly go from being a passive store to a thriving business that knows the
in-and-out of lead generation. You must keep in mind that the first step before you
revamp any ongoing operations is understanding your audience, building a culture of
offering value, and creating trust in the minds of your buyers throughout the pre-sales
journey and even later. Ready to give it a head start, experiment, and see your lead count
and conversion rates grow higher and higher?

CONCLUSION-
FBSPL Bonus Tip: We recommend that you follow a simple three step process of Tracking,
Analyzing, and Revamping. (Never forget that the pre-sales process is always an ongoing
experiment, and you’ll have to keep reeling in newer ideas.) Start by tracking your campaign
performance and get hold of the results. Use these metrics for analyzing your conversion
rates, and revamp and fine-tune your strategies based on what you think works for your brand
and what doesn’t. Continuous optimization is the key, and it will help you keep your pre-sales
lead generation efforts in check so that you always stay ahead of the curve.
Time to toss aside the dusty pre-sales playbook and tap into the ecommerce lead generation
powerhouse. Remember, it’s about understanding your audience, offering value at every
touchpoint, and nurturing trust until your leads burst into loyal customers. It really is that
simple. Finding it difficult to navigate this journey alone?
Reach out to FBSPL, your ideal e-commerce outsourcing partner for pre-sales success and so
much more. From crafting buyer personas to automating data-driven campaigns, our expertise
fuels your lead generation engine. We’ll help you personalize content, refine targeting, and
nurture leads like seeds into blooming customers. So, don’t just sell online, invite exponential
growth with FBSPL.
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