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How FMCG Brands Are Leveraging Bus Advertising in

Mumbai

FMCG products are a daily business and the brand was always trying to reach out to the

maximum population, so targeting the audience through demographics can be done without a

hitch with the help of bus branding. Bus branding in Mumbai is unbeatable and allows FMCG

brands to lay down their impact-orientated campaign through mass attraction by locals as well

as urban masses. With an outdoor advertising agency, the brands can now craft effective

strategies to maximize reach and engagement all across the city.

The long stretch of the bus network across Mumbai ensures a large reach by placing ads on

buses. Since buses pass through the high-density residential areas, commercial hubs, or

suburban neighbourhoods, they carry millions of commuters every day. This would mean a

high repetition and recall element for FMCG brands, which are important drivers of consumer

purchase decision behaviour. Through bus branding in the city of Mumbai, brands can provide

their products during the daily commutes of potential customers to enhance familiarity and

trust factors.

https://justpaste.it/dgeik
https://jpcdn.it/img/8a49b63f3a239ea40131c9fdd2b231e0.webp
https://jpcdn.it/img/8a49b63f3a239ea40131c9fdd2b231e0.webp
https://justpaste.it/redirect/dgeik/https%3A%2F%2Fwww.gingermediagroup.com%2Fbus-branding-in-mumbai%2F
https://justpaste.it/redirect/dgeik/https%3A%2F%2Fwww.gingermediagroup.com%2F


One of the major positive advantages that bus advertisement provides to FMCG brands is that

it can dwell on the promotion of individual products and offers. Ads could be related to a

launch of a new product, discount offers or seasonal campaigns directly targeting the price-

sensitive consumer. Bus exteriors and interiors, coupled with vivid visuals and catchy slogans,

really make the vehicle an eye-catcher even amidst the din and bustle of a city.

The varied demographics of Mumbai make bus branding an easy option for FMCG companies

to target different consumer groups. With routes that cover from high-end areas like South

Mumbai to the most dense suburban regions, brands may engage the right set of target

audiences for the campaign. Premium product lines can be advertised on buses operating in

high-end residential areas, while mass-market products can be targeted to reach a broader

audience.

SOP for bus advertising campaigns is mostly done through an outdoor advertising agency.

The agency analyzes the traffic pattern and how the commuter behaves in a particular

location, along with prime locations where the advertisements would have the maximum

impact on commuters when displayed in those routes. The same agencies spend much time

on creativity, how to create something that is aesthetically beautiful and has brand identity and

messaging altogether while improving campaign success.

FMCG brands are connecting with the commuter from the inside of the bus also. Along with

the seatbacks and handles, the digital screens of the bus form part of the touchpoints also.

Such extra touchpoints facilitate such detailed communication that may range from health

benefits of a product, recipe ideas, or usage instructions, thus making an experience in

advertising much more immersive.

Being relatively inexpensive, bus advertising is an increasingly popular choice for FMCG

brands, as they generally have a very tight marketing budget. Bus branding in Mumbai offers

tremendous reach at a cost that is significantly lower than other outdoor media options. The

relatively modest cost of bus branding allows brands to spend their resources more prudently

while ensuring high-impact visibility across the city.

FMCG brands have, over the past few years, also incorporated technology into bus

advertising campaigns. It creates a whole experience for consumers with QR codes,

augmented reality elements, and mobile app integration. These new-age innovations

encourage more engagement, which drives users to take action sooner - visit a website or

redeem an offer.

With FMCG brands using the bus branding medium to reach the different people in Mumbai,

one can conclude that it is the perfect way of promoting a product or product line by ensuring

high visibility, wide reach, and the potential for creative use. By collaborating with an outdoor

advertising agency FMCG companies can come up with the best possible campaigns that

would capture the attention of this dynamic audience of Mumbai, making sure that the

message gets heard in this competitive market.


