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Measuring Success and Optimizing ABM Campaigns

 
When it comes to Account-Based Marketing (ABM), the metric shows paramount importance
as tailored outreach is the name of the game. However, merely measuring the outcomes is not
sufficient. If you want to take your ABM performance up a notch, you have to be an
optimization champion. That is why these two ideas cannot be addressed separately and are
closely connected.
 
Suppose you are standing at the helm of a ship in a thick fog. As it is said, ‘If you do not know
where you are going, then you don’t have to worry because chances are, you will end up in
the wrong place.
 
Likewise, ABM campaigns require key metrics to steer with. Below are metric goals, they are
the guiding North, of optimization:
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