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The Cost of Renting a Billboard: Can You Track the
Engagement?

Billboards have been a prominent form of outdoor advertising for decades, and they continue
to be a popular choice for businesses looking to make a big impact. While the cost of renting a
billboard may seem steep at first, it's essential to consider the return on investment and the
ability to track engagement. In this blog, we'll explore the cost of renting a billboard and
discuss how businesses can effectively measure engagement to maximize their marketing
dollars.

Understanding the Cost of Renting a Billboard

Renting a billboard involves several costs, and the price can vary widely depending on
location, size, and other factors. Here are some of the key elements that contribute to the cost:
Location: The most critical factor in determining the cost of a billboard rental is its location.
Billboards in high-traffic areas or major cities often come with a higher price tag due to
increased exposure. Choosing a location that aligns with your target audience is crucial.
Size: Billboards come in various sizes, with larger ones generally costing more. The size you
choose should be based on your budget and advertising goals. A larger billboard may have a
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more significant impact, but it also comes at a higher cost.
Duration: The rental period for a billboard also affects the cost. Typically, you can rent
billboards for weeks or months. The longer the rental, the higher the overall cost.
Production and Design: Creating the artwork and graphics for your billboard can be an
additional expense. This includes design and printing costs, which vary based on complexity
and size.
Maintenance: Billboards necessitate routine upkeep to keep them in prime condition and
prevent damage or graffiti. These maintenance expenses can contribute to the total cost.
Now that we have a better understanding of the cost factors involved in renting a billboard,
let's dive into the importance of tracking engagement.

Tracking Engagement with Billboards

While billboards were traditionally viewed as a one-way communication channel, with
businesses presenting their messages for passersby to absorb, it's essential to recognize that
in today's digital era, monitoring engagement is imperative for assessing the impact of your
billboard advertisement. Here are several methods to achieve this.
QR Codes: Include a QR code on your billboard that directs viewers to a specific landing page
on your website. By monitoring the traffic generated through this code, you can measure
engagement.
Custom Landing Page: Create a unique landing page for your billboard campaign, and
monitor the traffic and conversions on that page.
Phone Numbers and SMS: Include a dedicated phone number or SMS shortcode on your
billboard to track the number of inquiries or calls generated.
Social Media: Promote your billboard on your social media channels and use tracking tools to
measure the engagement, such as likes, shares, and comments.
Geo-Targeting: Use geolocation data to track how many people visit your physical store or
location after seeing your billboard.
Surveys and Feedback: Encourage viewers to provide feedback or participate in surveys
related to the billboard. This can help you gauge their response.
Sales Data: Compare your sales data during and after the billboard campaign to see if there's
a noticeable increase in revenue.

Conclusion

The cost of renting a billboard may initially seem daunting, but when done strategically and
effectively, it can be a worthwhile investment for your business. By tracking engagement
through various means, you can determine the impact of your billboard campaign and make
data-driven decisions for future marketing efforts. Remember, the value of a billboard isn't just



in its size or location, but in its ability to capture the attention of your target audience and
convert that attention into action.


