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How Digital Marketing Works — Complete Guide with
Top 7 Channels
How digital marketing works? Digital marketing is the process of promoting products, services,

or brands using online channels to reach and engage a target audience. It leverages the
internet and digital technologies to drive brand awareness, attract leads, and increase sales.

Understanding Your Audience

Before running any campaign, businesses research their target audience’s demographics,
interests, behaviors, and online habits. This helps in crafting personalized marketing
strategies.

Setting Goals & Strategy

Clear objectives, such as increasing website traffic, generating leads, or boosting sales, define
the digital marketing approach. Strategies are then built around these goals.

Using Various Digital Marketing Channels

Different channels used to execute a marketing strategy:
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e Search Engine Optimization (SEO)
o Optimizing a website to rank higher in search engine results (Google, Bing).
o Involves keyword research, on-page SEO, technical SEO, and link building.
e Pay-per-Click Advertising (PPC)
o Running paid ads on platforms like Google Ads, Facebook Ads, and LinkedIn Ads.
o Advertisers pay for each click their ad receives.
e Social Media Marketing (SMM)
o Using platforms like Facebook, Instagram, LinkedIn, Twitter, and Reels to engage
with an audience.
o Includes organic posts, influencer marketing, and paid promotions.
e Content Marketing
o Creating authentic and original content (like blogs, videos, infographics, podcasts)
to attract and retain customers.
o Helps build brand authority and improve SEO.
e Email Marketing
o Sending personalized and highly detailed emails to nurture leads and retain
customers or clients.
o Includes newsletters, promotions, and automated email sequences.
* Video Marketing
o Using video content on YouTube, Instagram Reels, TikTok, and LinkedIn to engage
users.
o Video is highly effective for storytelling and conversions.
e Conversion Rate Optimization (CRO)
o Enhancing website elements to increase the percentage of visitors who can be
converted into customers.
o Includes A/B testing, optimizing landing pages, and improving user experience (UX).

Executing & Managing Campaigns

Marketers use tools like Google Analytics, Facebook Business Manager, and email automation
software to monitor and optimize their campaigns for better performance.

Analyzing Results & Optimization

Data-driven decision-making is key. Metrics like website traffic, conversion rates, engagement,
and ROI are then analyzed to refine strategies for future campaigns.

Why Internet Marketing Matters

"4 Cost-effective compared to traditional marketing.



Traditional Marketing often requires certain channels which comes at a bigger price (Radio,
Television, Newspapers etc) as compared to Digitally available tools or platforms. Thus,
making it a cost effective approach.

"4 Targeted advertising ensures your message reaches the right audience.

With the advanced tools available in today’s time, it is very easy to target your audience with
respect to their interests, geography, behavior etc. Which in traditional marketing was missing,
as it focused on mass reach rather than personalized campaigns.

"4 Measurable results allow continuous improvement.

You get all the analytics with just a click away! Detailed reports of people who have seen the
ad, interacted with your ad or even shared the same with others. It works great for your
business plans, forecasting demand, reaching out to a wider audience based on segmentation
and also re-market to the prospects.

"4 Global reach helps businesses expand beyond local markets.

Digital Platforms have given an advantage to the businesses to market their products or
services globally. With cost effective channels, your brand gets a visibility outside your home
market. Hence, allowing businesses to expand their reach worldwide.

Want to expand your business or discuss about a project? Click Here..

How Digital Marketing is adding value to business — Discussing
Top 7 Channels in Digital Landscape

Ever wondered what all digital marketers do and How Digital Marketing Works — Here'’s a
Complete Guide with Top 7 Channels? The Top 7 Channels used in Internet Marketing
Landscape are as follows:

SEO & Local SEO
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Search Engine Optimization (SEO) is the process of improving a website’s visibility on search
engines like Google and Bing. The goal is to increase organic (non-paid) traffic by ranking
higher for relevant keywords. SEO involves three main areas:

] On-Page SEO — Optimizing website content, keywords, meta tags, images, and internal
links.

] Off-Page SEO — Building backlinks, social signals, and external authority for credibility.

-] Technical SEO — Enhancing website speed, mobile-friendliness, and crawlability for better
indexing.

Local SEO focuses on optimizing a business for location-based searches. It helps businesses
appear in local search results, especially for users looking for services nearby.

Key strategies include:

Google Business Profile Optimization — Ensuring accurate business details on Google.
Local Citations & Listings — Listing on directories like Yelp, Bing Places, and Apple Maps.
Customer Reviews & Ratings — Encouraging positive feedback to improve trust and ranking.
Localized Content & Keywords — Using location-based keywords like “best coffee shop in
New York.”

Want to know more about Search Engine Optimization and Techniques — Click Here

Pay-per-Click (PPC)

Pay-Per-Click (PPC) advertising is a digital marketing system where advertisers pay a price
each time their ad is clicked. It's an effective way to drive targeted traffic to websites instantly.
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The most popular PPC platforms include Google Ads, Facebook Ads, Linkedin Ads, and
Bing Ads.
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How PPC Works

e Advertisers work to bid on keywords relevant to their business.
* Ads appear at the top of search results or on social media feeds.
* The cost per click (CPC) varies based on competition and keyword demand.

Key PPC Facts & Statistics

» Google Ads delivers an average ROI of 200%, meaning businesses make $2 for every $1
spent.

» PPC visitors are 50% more likely to convert than organic visitors.

e Search ads can increase brand awareness by 80%, making them valuable for new
businesses.

» The average click-through rate (CTR) for Google Ads is 3.17%, but optimized campaigns
perform even better.

Types of PPC Ads

e Search Ads — Appear on Google/Bing when users search for specific keywords.

» Display Ads — Banner ads shown on websites within Google Display Network.

» Social Media Ads — Targeted ads on platforms like Facebook, Instagram, LinkedIn, and
TikTok.



* Shopping Ads — Product-based ads for eCommerce (Google Shopping, Amazon Ads).
¢ Remarketing Ads — Target users who previously visited your website to increase
conversions.

Why PPC Matters

Instant traffic and results compared to SEO, which takes time.

Precise audience targeting based on location, demographics, and interests.
Budget control — You set daily limits and only pay for actual clicks.

Measurable performance — Real-time tracking of clicks, conversions, and ROI.

PPC is one of the fastest ways to generate leads and sales. A well-optimized campaign can
maximize returns while minimizing ad spend. Want to boost your business with PPC? Let’s
strategize!

Know more about PPC Services and campaigns — Click Here

Social Media Marketing (SMM)

Social media marketing (SMM) is the use of social media platforms to promote a brand,
engage with audiences, and drive traffic or sales. Businesses leverage platforms like
Facebook, Instagram, LinkedIn, Twitter, TikTok, and Pinterest to connect with their target
audience.

How Social Media Marketing Works
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» Businesses create and share content in various formats, including text, images, videos,

and live streams.

» Paid advertising allows brands to reach highly targeted audiences based on

demographics, interests, and behavior.

e Engagement through likes, comments, shares, and direct messages builds relationships

and brand loyalty.

Key Social Media Marketing Facts & Statistics

Over 4.9 billion people use social media worldwide, making it a powerful marketing tool.
Visual content generates 40% more engagement than text-based content.

Short-form video content (like Instagram Reels and TikTok) has the highest engagement
rates.

73% of marketers believe social media marketing is effective for business growth.

Social media ads have an average conversion rate of 9.21%, making them a valuable
lead generation tool.

Types of Social Media Marketing

Organic Social Media Marketing — Posting content, engaging with followers, and
growing a brand without paid ads.

Paid Social Media Advertising — Running targeted ad campaigns to reach specific
audiences.

Influencer Marketing — Collaborating with different types of influencers to expand reach
and credibility.

Community Engagement & Customer Support — Using social media to interact with
customers and build relationships.

Social Commerce — Selling products directly through social platforms like Instagram
Shopping and Facebook Marketplace.

Why Social Media Marketing Matters

Increases loyalty, brand awareness and visibility.
Provides direct communication with customers or clients.
Drives more website traffic, impressions and conversions.
Allows precise audience targeting with paid ads.
Enhances customer loyalty and brand trust.

A strong social media strategy helps businesses stay relevant and competitive. Consistent

engagement and valuable content can turn followers into loyal customers. Want to maximize



your social media presence? Let’s create a winning strategy!
Know more about Social Media Marketing — Click Here

Content Marketing

Content marketing is a strategic approach focused on creating and distributing valuable,
relevant, and engaging content to attract and retain a target audience. Unlike traditional
advertising, content marketing builds trust and authority by providing useful information rather
than directly promoting a product or service.

How Content Marketing Works

» Businesses create content in various formats, including blogs, videos, infographics,
podcasts, and social media posts.
e The content is optimized for search engines (SEO) to increase visibility and attract

organic traffic.
e High-quality content helps businesses establish authority, nurture leads, and drive

conversions.
Key Content Marketing Facts & Statistics

e Companies that publish blogs generate 67% more leads than those that don't.
e 47% of buyers view three to five pieces of content before making a purchase decision.
» Video content drives 1200% more shares than text and image-based content combined.
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» Businesses that prioritize content marketing experience 6x higher conversion rates than
those that don't.
» 72% of marketers say content marketing increases engagement and brand loyalty.

Types of Content Marketing

* Blogging — Writing informative and engaging articles to drive traffic and improve SEO.

* Video Marketing — Creating video content for platforms like YouTube, Instagram, and
TikTok.

» Infographics — Using visual data and graphics to simplify complex information.

* Podcasts — Providing audio content to educate and engage an audience.

» E-books & Whitepapers — Offering in-depth resources in exchange for lead information.

» Social Media Content — Sharing posts, stories, and updates to engage followers.

Why Content Marketing Matters

e Builds trust, loyalty and brand authority.

Increases website traffic and organic reach.
Supports SEO efforts and implementation by improving search engine rankings.

Engages with audiences and nurtures potential customers.
Generates leads and boosts conversions over time.

Effective content marketing is a long-term strategy that delivers sustainable growth.
Consistently providing valuable content can position a brand as an industry leader and drive
business success. Ready to elevate your content strategy? Let’s get started!

Know more about Content Marketing — Click Here

Email Marketing

Email marketing is the practice of sending targeted emails to prospects and customers to
nurture relationships, promote products or services, and drive conversions. It is one of the
most cost-effective digital marketing strategies, offering direct communication with an engaged
audience.

How Email Marketing Works

e Businesses build an email list through sign-ups, lead magnets, and customer
subscriptions.

« Emails are crafted with engaging subject lines, personalized content, and clear calls to
action.
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Campaigns are automated using email marketing tools to nurture leads and maintain
customer engagement.

Performance metrics like open rates, click-through rates, and conversions help optimize
future campaigns.

Key Email Marketing Facts & Statistics

Email marketing generates an average ROI of $43 for every $1 spent.

Personalized emails improve response rates by 29% compared to generic emails.

80% of small businesses rely on email campaigns as their primary customer acquisition
channel.

Automated emails increase conversion rates by 50% compared to manual campaigns.
Emails with videos can boost click rates by up to 300%.

Types of Email Marketing

Welcome Emails — Sent to the new subscribers to the business to introduce the brand
and set expectations.

Newsletter Emails — Regular updates with valuable content, promotions, or company
news.

Promotional Emails — Focused on special offers, discounts, or new product launches.
Transactional Emails — Order confirmations, shipping updates, and account-related
notifications.

Drip Campaigns — Automated sequences that guide leads through the sales funnel.
Re-engagement Emails — Target inactive subscribers to regain interest and improve
retention.

Why Email Marketing Matters

Provides direct and personalized communication.

Helps nurture leads and build long-term customer relationships.
Cost-effective method with a high return on investment.

Easily automated and scalable for businesses of all sizes.
Offers measurable results for continuous optimization.

A well-executed email marketing strategy can drive engagement, increase sales, and

strengthen customer loyalty. By delivering valuable and relevant content, businesses can turn

subscribers into loyal customers. Ready to optimize your email marketing efforts? Let’s create

a winning campaign!

Know more about Email Marketing Campaigns- Click Here
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Video Marketing

Video marketing is the use of video content to promote products, engage audiences, and drive
conversions. It leverages platforms like YouTube, Instagram, TikTok, Facebook, and LinkedIn
to reach potential customers through visual storytelling. Video is one of the most powerful

digital marketing tools due to its high engagement rates and ability to simplify complex
messages.

How Video Marketing Works

» Businesses create engaging video content tailored to their audience, such as tutorials,
product demos, testimonials, and brand stories.

» Videos are optimized for search engines (YouTube SEQO) and social media to increase
visibility and reach.

» Short-form videos (Reels, TikToks, Shorts) capture attention quickly, while long-form
content builds deeper engagement.

» Performance is tracked through metrics like views, watch time, engagement, and
conversion rates to refine future strategies.

Key Video Marketing Facts & Statistics

90% of businesses use video channels as a marketing tool.
Video content generates 1,200% more shares than text and images combined.
86% of consumers want to see more video content from brands.

Landing pages with videos can increase conversions by 80%.



» 72% of customers prefer learning about a product or service through video rather than
text.

Types of Video Marketing

e Explainer Videos — Short, informative videos that simplify complex concepts.

e Product Demos — Showcase how a product works and highlight its benefits.

» Testimonials & Case Studies — Customer success stories that build credibility.

* Live Videos — Real-time interaction with audiences through Q&A sessions, product
launches, and behind-the-scenes content.

* Educational & How-To Videos — Teach valuable skills and provide industry insights.

» Social Media Videos — Short, engaging clips optimized for platforms like TikTok,
Instagram, and Facebook.

Why Video Marketing Matters

e Increases engagement and audience retention.

e Enhances brand awareness through storytelling and visualization.
* Boosts SEO rankings and website traffic.

 Builds trust and credibility with visual proof.

e Drives higher conversion rates, engagement and sales.

Video marketing is essential for modern digital strategies. With its ability to capture attention
and drive action, businesses that leverage video effectively can gain a competitive edge.
Ready to create compelling video content? Let’s bring your brand to life!

Need to know more about Video Marketing Channels- Click Here

Conversion Rate Optimization (CRO)

Conversion Rate Optimization (CRO) is the process of improving a website, landing page, or
digital experience to increase the percentage of visitors who take a desired action. These
actions could include making a purchase, signing up for a newsletter, filling out a form, or
downloading a resource. CRO focuses on enhancing user experience, reducing friction, and
using data-driven strategies to boost conversions.
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How CRO Works

e Analyzing user behavior through heatmaps, session recordings, and analytics tools to
identify areas for improvement.

* Running A/B tests (split testing) to compare different versions of a webpage and
determine which performs better.

» Optimizing website design, CTAs, copy, and navigation to improve user experience.

* Reducing load time and improving mobile-friendliness to keep visitors engaged.

» Using psychological triggers like urgency, social proof, and clear messaging to encourage
action.

Key CRO Facts & Statistics

» The average conversion rate across industries is around 2.35%, but top-performing
websites achieve 5% or more.

* 54% of mobile users leave a site if it takes longer than 3 seconds to load.

e Awell-designed CTA can increase conversions by up to 202%.

e Businesses that conduct regular A/B testing see conversion rates improve by 50% or
more.

» Personalized engaging landing pages can increase conversion rates by up to 350%.

Key Elements of CRO



* Landing Page Optimization — Improving layout, design, and messaging to drive
conversions.

» A/B Testing — Comparing different variations of headlines, CTAs, images, and layouts.

e User Experience (UX) Enhancements — Ensuring a seamless, intuitive, and mobile-
friendly experience.

e Persuasive Copywriting — Crafting compelling and clear content that encourages
action.

¢ Form Optimization — Simplifying forms to reduce friction and improve submission rates.

e Trust Signals & Social Proof — Adding testimonials, reviews, and trust badges to build
credibility.

Why CRO Matters

* Increases revenue without increasing traffic.

* Improves user experience, credibility and satisfaction.

e Reduces bounce rates and abandonment.

e Maximizes ROI on marketing campaigns.

* Helps businesses to make data-driven decisions and forecasting.

CRO is essential for businesses looking to improve online performance and maximize
customer conversions. By continuously testing and refining, brands can turn more visitors into
loyal customers. Want to optimize your website for better results? Let’s build a CRO strategy
that works!

Want to know more about Conversion Rate Optimization? Click Here

How Digital Marketing Will Create Waves in 2025

As we look ahead to 2025, digital marketing is set to evolve at an even faster pace, shaping
the future of how businesses engage with their audiences. The trends and strategies
discussed—SEO, Local SEO, PPC, Social Media Marketing, Content Marketing, Email
Marketing, Video Marketing, and Conversion Rate Optimization (CRO)—will all play key roles
in driving innovation and success for brands.

Here’s how digital marketing will continue to make an impact in 2025:

Increased Personalization

With advancements in Al and machine learning, marketers will be able to create hyper-
targeted campaigns. Consumers will expect content, ads, and experiences tailored to their
specific needs, preferences, and behaviors. Personalization will go beyond just addressing
people by their name; it will involve predicting what they want before they even ask for it.
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More Immersive Experiences

Augmented Reality (AR) and Virtual Reality (VR) will be more widely integrated into marketing
strategies, especially in product demos and experiences. These immersive tools will allow
customers to interact with products in innovative ways before making purchasing decisions,
giving businesses an edge in customer engagement.

Video Content Dominance

Video marketing will continue to reign supreme. Short-form videos, live streaming, and
interactive video content will lead the charge as users increasingly favor visual content.
Whether it’s on TikTok, YouTube, or within social media ads, video will be the most effective
way to capture attention and drive conversions.

Voice Search Optimization

As voice assistants become more sophisticated, optimizing for voice search will become
crucial. Businesses will need to adapt their SEO strategies to ensure that their content is
discoverable through voice queries, especially in local search scenarios.

Automation & Al-Powered Marketing

Automation tools, powered by Al, will streamline repetitive tasks, allowing marketers to focus
on strategic activities. From automated email sequences to chatbots providing customer
service, Al will be a key driver of efficiency and better customer experiences.

Social Commerce and Direct Shopping

Internet media platforms will expand their e-commerce capabilities, enabling businesses to sell
products directly through platforms like Instagram and Facebook. Social commerce will blur the
lines between content and commerce, creating seamless shopping experiences without
leaving social media apps.

Sustainability & Ethical Marketing

Consumers will continue to prioritize brands that align with their values, especially in areas like
sustainability and ethical practices. Companies will need to show transparency and authentic
commitment to social causes to build lasting trust and loyalty.

Data-Driven Insights for Continuous Growth



Big data and analytics will continue to refine digital marketing strategies. By harnessing vast
amounts of customer data, businesses can fine-tune their campaigns in real-time, ensuring
they stay relevant and effective. This data-driven approach will lead to better targeting,
improved user experiences, and increased ROI.

In summary, 2025 promises to be a transformative year for digital marketing. By embracing
new technologies, staying ahead of trends, and continuously refining strategies, businesses
can create meaningful connections with their audience and drive measurable growth. Digital
marketing will not just evolve—it will redefine how brands engage with consumers, build
relationships, and make lasting impressions in the digital world.

Ready to ride the wave of digital marketing in 20257 Let’s start planning your strategy for
success!

Know more about Digital Marketing Services — Click Here
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Contributed by — Rishabh Sharma (Digital Marketing Expert)
He is known for his precision and experience in marketing for over 9 years now. Having

worked with different corporate organizations and collaborations with industry specific regions,
he has contributed immensely in terms of values, ethics, market research, market dynamics,
and several case studies on consumer behavior, digital structure of products/services, e-
commerce and much more.
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