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Account Based Marketing Market Size, Share, Trends,
Key Drivers, Demand and Opportunity Analysis

"Executive Summary Account Based ing_Market Value, Size, Share and Projections

The account-based marketing market is expected to witness market growth at a rate of
12.45% in the forecast period of 2021 to 2028. Data Bridge Market Research report on
account-based marketing market provides analysis and insights regarding the various factors
expected to be prevalent throughout the forecast period while providing their impacts on the
market’s growth. The rise in the need to transform the conventional, short-term marketing goal
of generating leads with a holistic marketing strategy aimed at long-term revenue is escalating
the growth of account-based marketing market.

The world class Account Based ing Market research report is a critical aspect in planning
business objectives or goals. It is an organized technique to bring together and document
information about the Account Based ing Market industry, market, or potential customers. This
report is generated by taking into account several steps which can be summed up as; title
page creation, attaching a table of contents, editing it in the executive summary, writing
introduction, writing the qualitative research and survey research segment, summarizing the
types of data used in drawing conclusions, distribute findings based on research and then
concluding with call to action by the reader.

The data included in the finest Account Based ing Market business report not only lends a
hand to plan the investment, advertising, promotion, marketing and sales strategy more
valuably but also aids in taking sound and efficient decisions. This data is useful for
businesses in characterizing their individual strategies. The competitive analysis conducted in
this report covers strategic profiling of key market players, their core competencies, and
competitive landscape. Examination of major challenges faced currently by the business and
the probable future challenges that the business may have to face while operating in this
market are also considered. The universal Account Based ing Marketing report is provided
with the transparent research studies which have taken place by a team work of experts in
their own domain.

Plan smarter with expert insights from our extensive Account Based ing Market
research. Download now:
https:/lIwww.databridgemarketresearch.com/reports/global-account-based-marketing-

market
Account Based ing Business Landscape Review
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- Based on Component:

- Solution

- Services

- Based on Account Type:

- Strategic Account-Based Marketing

- Account-Based Marketing Lite

- Based on Deployment Model:

- On-Premises

- Cloud

- Based on Organization Size:

- Small and Medium-Sized Enterprises (SMES)

- Large Enterprises

- Based on End-User Industry:

- BFSI

- Retail and E-Commerce

- Healthcare

- IT and Telecom

- Manufacturing

- Others

Account-Based Marketing (ABM) has been gaining significant momentum across various
industries due to its personalized approach and ability to drive higher ROI. The global ABM
market is segmented based on different factors, including the component, account type,
deployment model, organization size, and end-user industry. In terms of components, the
market is categorized into solutions and services. Solutions segment encompasses various
tools and platforms used for ABM strategies, while services include consulting,
implementation, and support services. Further segmentation is done based on the type of
ABM, such as Strategic Account-Based Marketing and Account-Based Marketing Lite, catering
to the varying needs of organizations. The deployment models in the ABM market consist of
on-premises and cloud-based solutions, providing flexibility and scalability to businesses.
Organization size plays a crucial role in the market segmentation, with offerings tailored for
both Small and Medium-Sized Enterprises (SMEs) and Large Enterprises. Lastly, the end-user
industry segmentation includes BFSI, Retail and E-Commerce, Healthcare, IT and Telecom,
Manufacturing, and others, reflecting the diverse use cases of ABM across different sectors.
Market Players

- Demandbase, Inc.

- 6Sense Insights, Inc.

- Triblio

- Radiate B2B

- Jabmo



- Terminus

- Kwanzoo

- Engagio Inc.

- Madison Logic

- InsideView

- LinkedIn

- TechTarget

- Albacross Nordic AB

- D&B Hoovers

- EverString Technology

Key market players in the global Account-Based Marketing (ABM) market play a vital role in
driving innovation, competition, and market growth. Companies such as Demandbase, 6Sense
Insights, Triblio, Radiate B2B, and Jabmo are at the forefront of providing cutting-edge ABM
solutions and services to help organizations enhance their marketing strategies. Other notable
players include Terminus, Kwanzoo, Engagio Inc., Madison Logic, InsideView, Linkedin,
TechTarget, Albacross Nordic AB, D&B Hoovers, and EverString Technology, contributing to
the competitive landscape of the ABM market. These market players offer a wide range of
products and services tailored to meet the diverse needs of businesses across different
industries, further driving the adoption of ABM practices globally.

The Account-Based Marketing (ABM) market is poised for substantial growth as businesses
across various industries increasingly recognize the value of personalized marketing
strategies to drive revenue and customer engagement. One emerging trend within the ABM
market is the integration of advanced technologies such as artificial intelligence (Al) and
machine learning to enhance targeting and personalization capabilities. These technologies
enable companies to analyze vast amounts of data to identify key accounts, personalize
messaging, and optimize campaign performance, leading to more effective ABM initiatives.
Moreover, the shifting focus towards omnichannel ABM strategies is gaining traction in the
market. Companies are leveraging multiple channels such as email, social media, website
personalization, and targeted advertising to engage with key accounts at different touchpoints
throughout the buyer's journey. By employing an omnichannel approach, organizations can
create a cohesive and seamless experience for their target accounts, driving better
engagement and conversion rates.

Another noteworthy development in the ABM market is the emphasis on analytics and
measurement tools to track the effectiveness of ABM campaigns. By leveraging advanced
analytics platforms, companies can gain valuable insights into campaign performance,
customer behavior, and ROI, allowing them to optimize their strategies in real-time. This data-
driven approach enables businesses to make informed decisions, allocate resources
effectively, and demonstrate the impact of ABM efforts on revenue generation.



Furthermore, the rise of Account-Based Marketing as a Service (ABMaaS) is reshaping the
market landscape. ABMaaS providers offer end-to-end ABM solutions, including strategy
development, execution, and measurement, allowing businesses to outsource their ABM
initiatives to expert professionals. This trend is particularly beneficial for SMEs and
organizations with limited internal resources, enabling them to access specialized ABM
expertise and technologies without significant investments in infrastructure.

In conclusion, the global Account-Based Marketing market is evolving rapidly, driven by
technological advancements, changing customer expectations, and the increasing demand for
personalized marketing approaches. Businesses that embrace innovative ABM strategies,
leverage advanced technologies, and prioritize data-driven decision-making will position
themselves for success in this competitive landscape. As the ABM market continues to
mature, we can expect to see further developments in Al-driven personalization, omnichannel
engagement, analytics capabilities, and the proliferation of ABMaaS offerings, shaping the
future of B2B marketing strategies.The global Account-Based Marketing (ABM) market is
witnessing significant growth and transformation driven by various trends and factors. One of
the key trends reshaping the market landscape is the increasing integration of advanced
technologies like artificial intelligence (Al) and machine learning. These innovations enable
businesses to enhance their targeting capabilities, personalize messaging, and optimize
campaign performance, leading to more effective ABM initiatives. By leveraging Al and
machine learning, companies can analyze extensive datasets to identify key accounts and
deliver highly personalized content, thereby driving engagement and conversion rates.
Another critical trend in the ABM market is the shift towards omnichannel ABM strategies.
Companies are increasingly leveraging multiple channels such as email, social media, website
personalization, and targeted advertising to engage with key accounts at various touchpoints
throughout the customer journey. This omnichannel approach creates a cohesive and
seamless experience for target accounts, enhancing engagement and improving overall
campaign effectiveness. By embracing omnichannel ABM strategies, businesses can leverage
the strengths of each channel to deliver a consistent and personalized experience to their
target audience.

Furthermore, the emphasis on analytics and measurement tools is also shaping the ABM
market. Companies are increasingly focusing on tracking and analyzing the performance of
their ABM campaigns to gain valuable insights into customer behavior, campaign
effectiveness, and return on investment. By utilizing advanced analytics platforms, businesses
can make data-driven decisions, optimize their strategies in real-time, and demonstrate the
impact of ABM efforts on revenue generation. This shift towards a more analytical and ROI-
focused approach enables companies to allocate resources effectively and refine their ABM
strategies for better outcomes.

Additionally, the emergence of Account-Based Marketing as a Service (ABMaaS) is a
significant development in the market. ABMaaS providers offer end-to-end ABM solutions,



including strategy development, execution, and measurement, allowing businesses to
outsource their ABM initiatives to expert professionals. This trend is particularly beneficial for
organizations looking to access specialized ABM expertise and technologies without
significant investments in infrastructure. By partnering with ABMaas$S providers, businesses can
streamline their ABM processes, enhance campaign effectiveness, and drive better business
outcomes.

In conclusion, the global ABM market is evolving rapidly, driven by technological
advancements, changing customer expectations, and the increasing demand for personalized
marketing approaches. Businesses that embrace Al-driven personalization, omnichannel
engagement strategies, analytics-driven decision-making, and ABMaasS offerings will position
themselves for success in this competitive landscape. As the ABM market continues to evolve,
we can expect further innovations and trends that will shape the future of B2B marketing
strategies and drive continued growth in the ABM space.

Dive into the company’s market size contribution
https:/lwww.databridgemarketresearch.com/reports/global-account-based-marketing-

market/companies

Account Based ing Market Intelligence: Key Analytical Question Sets

e How big is the Account Based ing Market industry in current figures?

e What is the projected Account Based ing Market evolution scenario?

¢ What are the key Account Based ing Market breakdowns shown in the report?

e Who are the major players with global Account Based ing Market reach?

¢ Which countries show exceptional performance in the Account Based ing Market?
¢ What key brands dominate the landscape for Account Based ing Market?
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About Data Bridge Market Research:

An absolute way to forecast what the future holds is to comprehend the trend today!

Data Bridge Market Research set forth itself as an unconventional and neoteric market
research and consulting firm with an unparalleled level of resilience and integrated
approaches. We are determined to unearth the best market opportunities and foster efficient
information for your business to thrive in the market. Data Bridge endeavors to provide
appropriate solutions to the complex business challenges and initiates an effortless decision-
making process. Data Bridge is an aftermath of sheer wisdom and experience which was
formulated and framed in the year 2015 in Pune.

Contact Us:

Data Bridge Market Research

US: +1 614 591 3140

UK: +44 845 154 9652

APAC : +653 1251 975

Email:- corporatesales@databridgemarketresearch.com
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