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Building Local Citations to Increase Your Business’s
Visibility

A robust digital presence can drive your small or medium business toward sustainable growth.
By ensuring your business is visible online, it can help attract leads, boost your credibility, and
encourage customer loyalty.

One of the best ways to bolster your presence on the Internet, especially to potential
customers in your area, is by building local citations.

 
What are local citations?
A local citation is any mention of your business’s name, address, or telephone number — also
known as NAP information in online platforms. These could be business directories, review
sites, social networks, and even apps.
 
For search engines like Google, local citations prove your business exists. When people
search for a nearby product or service, search engines refer to these citations to confirm that
your business operates within the area and is relevant to the search.
 
Local citations help potential customers find your business, which is why they are sought after
in local search engine optimization (SEO).
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Why do you need local citations?
 
Any local SEO service for small businesses should take advantage of the power of local
citations. These are the ways they can help:
 
Boost search engine rankings. Search engines use the information from citations to confirm
that your business is what users are looking for. The more consistent and accurate your
citations are, the higher your ranking will likely be in local search results.
 
Increase local visibility. Higher search rankings mean greater visibility, increasing your
business’s chances of getting discovered by potential customers interested in buying your
product or service.
 
Build trust and credibility. Customers and search engines are more likely to trust your
business if its information is consistent across all platforms. Inconsistent information can
confuse people and search engines and harm your credibility.
 
Most citations also contain links that lead users directly to your website. These can increase
traffic to your site and give you more chances to convert visitors into paying customers.
 
How do you build local citations?
 
Building local citations for your business requires consistency and attention to detail. Here are
some tips to help you get started:
 
Begin with a Google Business Profile

You may have heard of Google Business Profile, albeit by its old name, Google My Business
(GMB). It’s a free business listing service by Google that shows your business information on
Google Maps and search results.
 
Google Business Profile also allows users to leave reviews, making it a handy tool for citation
building. You can also engage customers by responding to these reviews, which can
contribute to your site’s search ranking.
 
When claiming and optimizing your GMB profile, make sure all your business information is
current and accurate.
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Use reputable business directories

Having your website appear in trusted business directories can improve its visibility and
credibility. These include:
 

Yelp
Yellow Pages
Apple Maps
Foursquare

You should also list your business on niche directories for your industry. For example, if you’re
a plumber or HVAC technician, make sure you’re listed on home service directories like Angi,
HomeAdvisor, and Thumbtack.
 
These platforms will not only boost your online visibility but will also connect you with local
homeowners who are looking for your service.
 
Ensure NAP consistency

When building citations, make sure your business’s NAP details are consistent and identical
everywhere. Discrepancies can cause confusion and lower your local search ranking.
 
For instance, if your business is listed as “Bill’s Plumbing Service” in one directory, it shouldn’t
appear as “Bill’s Plumbing” on another platform. This should also be true of your business’s
social media accounts.
 
Leverage social media
 
Social media allows you to engage with your customers and is a great citation source.
Platforms like Facebook, Instagram, and LinkedIn generally work for any business.
 
When building your social media profile, prioritize displaying accurate NAP details and post
regularly. If you have existing social accounts, make sure they are updated with accurate
information.
 
Encourage reviews and mentions

As mentioned above, customer reviews can add to your citations. Encourage customers to
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leave reviews on Google, Yelp, and industry-specific review sites, as their feedback can
contribute to your credibility and search ranking.
 
Additionally, mentions in other media, such as local newspapers and blogs, can function as
indirect citations and boost your visibility.
 
Work with a local SEO services company

Entrusting your local SEO to professionals is never a bad idea. Find an agency that offers the
best local SEO services and have them create and implement a citation strategy for your
business.
 
A local SEO services company can help you manage citations and optimize your business
profile. They can also implement other tactics that go hand in hand with citation building, like
on-page optimization and creating high-quality content, to bring in more leads and
conversions.
 
Monitor and update citations regularly

Another benefit of working with a local SEO service company has to do with monitoring.
Considering how fast information changes and travels on the web, keeping up with your
citations can be a huge challenge.
 
An agency can focus on updating and correcting your information wherever needed, leaving
you to concentrate on other aspects of your business. This means you are able to do what you
do best and ensures you get the best outcomes from your local citation strategy.
 
Citation building is a crucial component of boosting your online visibility and driving traffic
within your locale to your business. By ensuring NAP consistency and being listed on the right
platforms, you can enhance your business’s credibility and attract potential customers to your
front door.
 
If citation building seems overwhelming to you, consider seeking local SEO services for small
businesses. A reputable agency can give you the best local SEO services, connecting you with
local SEO experts who can help promote your business and put you ahead of the competition.
 
Start building your local citations today and watch your business grow!
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