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Digital Marketing Strategies: SEO or PPC?
Many companies and marketing persons use search engine optimization (SEO) or pay-per-
click (PPC) advertising, viewing them as separate tools. But SEO & PPC both works
amazingly when they are used together rather than apart; this is why an SEO and PPC
strategy always works. It will help if you continue reading to know why — and how SEO and
PPC can be used for your business benefit. Unfortunately, few websites provide top-of-the-line
SEO and PPC services to clients worldwide.
 
What is an SEO and PPC strategy? 
 
Before combining these two digital marketing tools, it’s essential to understand each one and
their differences. Learning more about PPC and SEO and how they make for a robust strategy
is stated below:  
SEO: SEO involves improving content on your website so that your web pages rank for
specific keywords. For example, you can easily optimize your product page for Bluetooth
earphones to rank for the keyword “wireless Bluetooth earphones.”  
PPC: PPC involves advertising on search engines. It’s not like traditional advertising, though.
By PPC ad displays in response to user queries that feature your targeted keyword.  
It’s a targeted, personalized form of advertising. 
  
The main difference between SEO and PPC? 
PPC helps you to pay for every click, whereas SEO, which generates organic traffic, is free.
However, both are used for search engine marketing (SEM), so two are better than one in this
case.  
You must use SEO and PPC strategies to make the best Internet marketing strategy. Merging
SEO and PPC is not like having the exact tools perform the same work. Instead, it increases
internal awareness of conversion opportunities, so these two tools work together to form an
unmatched strategy. 
 This combination of SEO & PPC offers a dual approach that creates a comparative
advantage. A few examples are increasing website traffic, click-through rates (CTRs),
conversion rates, and more. 
 
Know 5 benefits of choosing an SEO and PPC strategy 
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1. Share keyword data 
 
Keywords mean everything to a performance-driven Internet marketing strategy. With PPC
and SEO, you can consider cross-reference metrics from each strategy to have twice the
keyword data you would typically have. So, for example, you can easily find out which
keywords from your PPC campaign have the highest conversion rates and use them in
optimizing your SEO strategy. 
SEO & PPC strategy can help your company’s high-value keywords rank organically. Another
fantastic tool for gathering keyword data is site searches from your website. Enabling site
search on your business website, and analyzing the terms most often used, can give you
helpful insight into your customers’ needs and search habits.  
Businesses can use those terms in SEO strategy and PPC campaigns to drive more relevant,
high-quality website traffic. On the other hand, PPC can quickly assess the effectiveness of
branded keywords and help you choose whether to try those out.  
Finding all this out is priceless information. It is not only teaching you how you can improve
your campaign but also how to bring in more customers. 
  

2. Increase online visibility

Combining an SEO and PPC strategy also provides better exposure & response, which can
give you a better chance of ranking for targeted keywords. However, at least the top three
results on most search engine result pages (SERPs) must be PPC ads. 
 So, supporting your PPC ads with SEO can help you increase site traffic and establish your
presence in the market. Optimizing your landing pages is essential to any Internet marketing
campaign strategy, especially for a combined strategy, since your SEO efforts can inform your
PPC campaign with critical information about consumer intent, goals, and desires. SEO and
PPC can support each other to improve user experience and traffic quality while reducing
waste and spending. 
  
3. Influence social media data 
 
With the increase in social media usage, the opportunities for targeted advertising have grown
also. LinkedIn, Facebook, and YouTube allow for specifically targeted Ads. For example, using
the Facebook user profile information, it’s possible to show an ad to a specific age group,
geographic location, and customers interested in what your company sells. 
The data you collect may show details about your audience that can help your overall SEO
and PPC strategy. For example, maybe you discover that comparison between groups. With



that type of information, your team can quickly refine some of your messaging on your
business website.  
  
For example, if you have updated your product images to show a different age group or
changed your content marketing strategy to highlight advantages for different age group
customers. The best thing is that you can also apply your SEO strategy to your social media
marketing campaign. With Facebook Pixel, if you install it on your website, you can market it to
customers that visit your website when they’re on social media later. 
 
4. Enhance CRO (Conversion Rate Optimization) 
 
With the help of this combined strategy of SEO and PPC, you can easily take what you
learned from each and apply it to the other for improving your conversion rate optimization
efforts. Maybe you’ve developed a series of compelling calls-to-action (CTAs), for instance,
and started incorporating them into your web pages.  
You can also use the performance of your PPC ads to improve the following:  

Meta descriptions  
Title tags  
Webpage design  

And more  

   
In many cases, CRO can take time, mainly when you depend on organic traffic. With the help
of PPC ads, however, you can leverage your paid traffic for providing immediate insights into
your webpage design and copy. By using PPC and SEO, you’ll know which one is beneficial.  
They can easily share valuable information in pieces that give your team unparalleled insights
into your digital marketing strategy.   
 
5. Integrate e-commerce feeds 
 
While working on an e-commerce website, you can now link product pages to PPC ads; it
features the product, often reviews, and takes customers to the product page.   
This valuable technique encourages customers to click on your PPC ads. By showing your
product, like your heated slippers, has a high rating, you’re emphasizing that you offer a high-
quality product that satisfies shoppers. 
 
Need more details on SEO and PPC strategies? 
 



Using Combined SEO and PPC isn’t a new technique. Still, it’s a powerful toolset that can
significantly impact your company’s business, like generating enough revenue for your
business to create new jobs, expand into new opportunities, or launch a new service or
product. Keep the industry informed with more details about how to use SEO and PPC
effectively. But they only work well when you create your website.   
  
WebsFB – A Suggestion for Business owners   
  
Hiring someone is too expensive and hectic to build a business website. That’s why WebsFB
is the best portal to build a website within 7 steps.  
This platform offers many ready-to-use templates, making it easy for you to create your
desired website. When you choose it, you will get to know that it offers all types of required
resources and tools which are needed to develop a business website. Simply put, one can
create a stunning and professional website that helps to promote your business. Creating a
business website is the best way to connect with your targeted audience. It benefits small
businesses as it helps you reach a wider audience, build credibility, and attract new
customers. Through WebsFb, you can have your website up and running in just three days.
We make this process quick and easy whether you want to develop your website or have us
do it for you. So, what are you waiting for you? Just do it now. 
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