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What is a Market Profile? Understanding Your Target
Market

A market profile is a set of characteristics relating to the target population or a target group of
purchasers in business. Usually, such characteristics include demographic variables like
income, a geographical location like region, or psychographic factors like values.
 
Creating a Market Profile
 
A market segment is a group of individuals whose requirements match an institution's service
or product, and to whom the goods or services are subsequently advertised.
Identifying your target market profile is among the most important responsibilities a marketer
has to perform. It is the basis among all elements of your marketing technique, by how you
create or name your services and products right down to the marketing channels you are
using to advertise them.
 
The better you know your target market, the best you can target them (of relevant content,
texting and advertisements). As your insight into your audience deepens, you'll begin to see
increased conversion rates and higher ROI — key metrics which matter to those marketers (or
marketing bosses).
 
Your marketing strategy must be based on the research from the viewer, not on gut instinct.
You have to be keen to learn as you need it, adapt on the fly then go after the people who still
want to purchase from you, even though they aren't the clients you set out to attain.
 
How to conduct audience research: 
 
Five market profile trading strategies
 

1. Compile data on your current customers

A good first step in finding out who needs to purchase most from you is identifying who already
uses your services or products.
Once you recognize the defining features of your existing client base, you will be able to go
after so many people that fit the same mould.
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Depending on how everyone connects to your business, you may have only or quite a lot of
information about them. Wouldn't add a lot more questions to your attempt or opt-in procedure
for research purposes only for the audience. This can upset customers and lead to abandoned
shopping trolleys.
 

2. Look for website and social media analytics

So, where will you get data from all of this research audience? Social media marketing could
be a good way to fill in the gaps in your analysis of customers. They also can help you to
understand who interacts with your social media accounts, even though those people weren't
clients yet.
 

3. Check out the competition

That now you understand who already interacts with your business or buys your services or
products, it's important to see who are getting involved in the contest.
Looking at what your competition is up to should help you fix some important questions: Do
your competitors follow the same market segments as you seem to be? Are they reaching
those segments you didn't think you could consider? How does it position itself?
You won't even be able to get deep investigation from the audience more about people to
interact to your competition, and you'll be able to have a general sense of a strategy they're
taking or if it allows them to create online interaction.
 

4. Be clear about the value of your product or service

It comes down to a key distinguishing between advantages and functions that all marketers
must recognize. You can list your features of the product all day, but nobody will be persuaded
to buy from you until you can explain the concept.
Characteristics are what makes or is your product. The advantages are the outcomes. How
does your item make it easier, or higher, and just more interesting for someone?
 

5. Revisit your audience research as needed

Your testing results could provide further insight you don't have when you first formed your
target market declaration. Make sure you incorporate any lessons learned and evaluate your
target market regularly Statement, ensuring your most valuable potential customers are still
accurately described.
 



Bear in mind that, over time, your target market can change. For instance, back throughout the
1980s, Atari was marketing its video game console to children.
Make sure you've got your target market description up-to-date as your services and products
evolve so as your audience changes constantly.
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