Downloaded from: justpaste.it/55gp5

Conversational marketing's top five challenges


https://justpaste.it/55gp5

/ Saleshark Global

CONVERSATIONAL

MARKETING'S TOP

FIVE CHALLENGES
A

Growing Customised Discussions

To create a viable conversational
marketing plan, it is important to
use Al tools that analyze customer
data in real time to enable
organizations to provide
individualized offers to customers.

Compliance and Data Privacy

Stringent data management mechanisms
need to be put in place. It is crucial that
conversational marketing tools are
developed with the capabilities to
support compliance with international
data protection rules.

Combining with Current Systems

An understanding of how the
technology stack can be integrated
successfully is necessary for a
strategic approach.

Lack of measurable goals creates problems,
| ==} especially when trying to justify the costs of

= |=—=<.0 conversational marketing toals and tactics.
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established for your SNA are specific and
focused on your organizational goals.

Set conversational marketing rules
that explain what kind of language
you will use to communicate with
your audience.
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The way businesses interact and communicate with their clients has changed as a result of a
novel idea called conversational marketing. To completely realize the potential of social media
marketing, it is noteworthy that there are important issues that need to be resolved. The

purpose of this essay is to assist higher-level marketers in addressing the five main
conversational marketing_challenges.
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