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SEO vs SEM How do they work together? (part2)

Difference between SEO & SEM?

SEO (Search Engine Optimization) and SEM (Search Engine Marketing) are two different
strategies used to improve a website's visibility in search engine results pages (SERPS).

1. Focus: SEO focuses on optimizing a website's organic growth ranking. This is achieved
through techniques such as keyword research, on-page optimization, and backlinking
which helps in SEO growth. The goal is to increase a website's visibility in non-paid
search results.

2. Techniques: SEO involves optimizing the content and structure of a website to improve
its ranking in search results. This includes researching keywords and phrases, creating
quality content that uses these keywords, and building high-quality backlinks from other
relevant websites.

3. Objectives: The primary objective of SEO is to drive traffic to a website through organic
search results. By appearing high in the search results, websites can attract more
visitors, increase brand visibility, and improve organic growth.

4. Results: SEO takes time to see organic growth as it depends on algorithms and
ranking factors set by search engines. While optimizing a website can improve its
ranking, it is a continuous process that requires patience and ongoing efforts.

On the other hand, SEM involves paying for advertising space in search engine results.

1. Focus: SEM is focused on paying for advertising space in search engine results to
reach more customers. This is done by bidding on keywords and displaying ads in
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search results.

2. Techniques: SEM is primarily implemented through tools such as Google Ads, where
businesses can bid on keywords and create ads that will appear in search results.

3. Objectives: The primary objective of SEM is to drive traffic to a website through PPC
services. By appearing in the paid search results, businesses can reach more potential
customers and drive more traffic to their websites.

4. Results: SEM provides instant results as businesses only pay for advertising space in
search results when someone clicks on their ad. However, this means that there is a cost
involved, as opposed to SEO services which are free.

In conclusion, both SEO and SEM are important components of a comprehensive digital

marketing_strategy, but they differ in their focus, techniques, objectives, and time to see
results.
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