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Digital Marketing Strategies You Should Know

In this day and age, competition between companies is very tight. To outperform competitors in

similar markets, appropriate strategies are needed. One of them is digital marketing strategy.

Why is a digital marketing strategy needed? Doesn't digital marketing not require a

complicated process? Simply put, it is. However, similar to the offline marketing process,

digital marketing also requires a strategy to make the results more visible.

In this article, Glints will explain some basic digital marketing strategies for a digital marketer?

List of Digital Marketing Strategies that Must Be Mastered

Digital marketing is the key for many companies today in marketing their products. This is

because the process does not take a lot of time and only costs a little.

However, digital marketing can't just be done. Before applying in the company, a digital

marketer needs to analyze the business lived, the products to be sold, to the demographics of

prospective buyers.

The Digital Marketing Institute interviewed over 200 of the world's top corporate marketing

heads. As a result, almost all respondents said that knowledge of digital marketing strategies

is the most needed skill.

Here are some digital marketing strategies you might be able to try for many things, from

driving customer engagement to raising brand awareness.

Dare to Try Many Things

Implementing digital marketing means daring to experiment. In implementing digital marketing,

you must be sensitive to several things, such as shifting SEO patterns, trends, and channels

that perform best.

A good marketing process is one that has been tried across multiple platforms and knows the

extent of its capacity on each platform. For such, it takes courage to try things as already

mentioned above.

 

Deep Consumer Understanding

Effective digital marketing is the one that knows clearly who the buyer of your product is and

why they bought the product. The subject of where and how they buy it may not be relevant

because digital marketing is focused on online sales.

To get the best results from this digital marketing strategy, dig deeper and explore different

demographics. Also, search and find the channel that best suits each demographic.

Some companies try to implement this strategy by creating personas and pain points. This is

done in the form of visualizing the buying pattern of each demographic to what the emotional
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reasons of each demographic in buying a product.

 

Always Remember Consumer Persona

Having a deep understanding of consumers will not produce anything if it does not know the

persona of the consumer. In carrying out digital marketing strategy, understanding must be

accompanied by the memory of the consumer persona.

A consumer persona can be anything. Starting from age, gender, and where they live. Always

trying to figure out these things because without knowing them, the plan made may be in vain.

 

Focus On The Final Result

In the process of marketing and product development, there is often a lot of pressure to make

a profit. In fact, having this principle is the wrong thing and will make the value of a product

reduced.

As a direct marketer, it is important to always stay away from these principles. Create a digital

marketing strategy with a focus on what you want to achieve, such as high engagement on

social media or downloading apps that reach a certain amount.

Create Content To Attract Users

There are many ways to attract potential buyers. However, there is one method that is

believed to have a high success rate, which is to create a content, whether it is video, audio, or

articles.

Article writing is the easiest content to create. The problem is, to create quality content

requires a quality content writer as well. Not only that, digital marketers are also required to be

able to organize niches and distribute them appropriately.

Unlike articles, video and audio require a difficult production process. However, if it is

successfully produced and the results are good, it is not difficult for video and audio to attract

potential buyers.


